e-Journal of New Media / Yeni Medya Elektronik Dergi - eJNM May 2022 Volume 6 Issue 2

DOI Numbers of e-JNM January 2022 VVolume 6 Issue 2
10.17932/1AU.EJNM.25480200.2022.6/2

SURVEILLANCE SOCIETY IN THE AGE OF INFORMATION: THE FACEBOOK
CAMBRIDGE ANALYTICA SCANDAL
Asena YILDIRIMER 10.17932/1AU.EINM.25480200.2022/ejnm_v6i2001

DIGITAL TEXT CONTENT CREATION AS A POPULAR MEDIA SUBSECTION: ANATOMY
OF WELL-LIKED ARTICLES

Cigdem AYTEKIN

Melih Cem KILIC 10.17932/1AU.EJNM.25480200.2022/ejnm_v6i2002

DIFFICULTIES OF JOURNALISTS IN ACCESSING INFORMATION IN THE PROCESS OF
NEWS PRODUCTION
Fatma ABDUKAYA 10.17932/1AU.EINM.25480200.2022/ejnm_v6i2003

TRYING TO UNDERSTAND THE NATURE OF THE ANTIWORK MOVEMENT
Irem DEMIRKAYA 10.17932/1AU.EIJNM.25480200.2022/ejnm_v6i2004

THE MCDONALIZATION OF DIGITAL CULTURE AND SOCIETY WITHIN THE
FRAMEWORK OF CAPITALISM
Sebnem GURSOY ULUSOY 10.17932/1AU.EJNM.25480200.2022/ejnm_v6i2005

MORE THAN A GAME: SPORTS MARKETING A CONCEPTUAL EVALUATION OF ITS
ADVANTAGES, CHALLENGES AND STRATEGIES
Yasemin GEDIK 10.17932/1AU.EJNM.25480200.2022/ejnm_v6i2006

GOLDEN AGES IN ADVERTISING: A CONCEPTUAL STUDY
Yeliz YAPICIOGLU AYAZ 10.17932/IAU.EIJNM.25480200.2022/ejnm_v6i2007

MEDIA LITERACY IN THE POST-TRUTH AGE
Zuhal SONMEZER 10.17932/IAU.EINM.25480200.2022/ejnm_v6i2008

Copyright © e-Journal of New Media
yenimedya.aydin.edu.tr




	İÇİNDEKİLER
	Asena YILDIRIMER 10.17932/IAU.EJNM.25480200.2022/ejnm_v6i2001


